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Freedom of speech and freedom to 
protest does not equal the freedom 
to illegally enter farms, to take ani-

mals, to threaten or incite violence or to 
wreak emotional havoc on farmers.

But that is happening, and farmers have 
seen repeatedly that they cannot depend 
on legal authorities to prosecute law-
breakers when protesters invade their 
properties. It is a dangerous situation. 

The latest incident, in which 90 protesters 
entered the Jumbo Valley Hutterite turkey 
farm in southern Alberta, is an illustration 
of just how lackadaisical legal authorities 
are when it comes to this kind of activity.

Several dozen protesters occupied a 
barn. They had the gall to demand that 
the farm owners agree not to press charg-
es, to allow the media on the property and 
to hand over five live turkeys.

If environmentalists invaded an oil 
refinery or protesters occupied a bank 
they would be dragged out and jailed. 

At the Jumbo Valley farm, the RCMP con-
stable involved accompanied protesters on 
an inspection of every barn on the property. 

What was he thinking? 
“We allowed the protesters to protest as 

their legal right, even though they did occu-
py a turkey barn, which is a trespass and 
break-and-enter,” said Const. Ben Stubbe.

Doesn’t the illegality of the act have 
consequences any more? 

Earlier this year, a crown prosecutor in 
Ontario dropped break, enter and mischief 
charges against an animal rights activist 
who sneaked into a hog farm and stole two 
pigs. The prosecutor claimed  there was no 
reasonable chance of conviction, even 
though video  of the invasion was posted on 
YouTube.

This situation is not unlike the issue of 
rural property crime, which has farmers tak-
ing up weapons to defend their operations, 
in one case, with tragic consequences.

In April, dozens of protesters from a 
group called Meat the Victims occupied a 
hog farm near Abbotsford, B.C. One per-

son was arrested. 
Dairy farmer Julaine Treur, who lives 

nearby, said farmers are getting “fed up” 
with illegal entries into their operations. 
She described this as “a bit of a powder 
keg situation right now.”

Like many animal farmers, Treur has been 
targeted on social media with threats of hor-
rific violence and incendiary comments.

Not everyone is able to brush off this kind 
of harassment. Mark Tschetter, minister at 
Jumbo Valley Hutterite Colony, said the 
incident has taken a toll mentally.

Other countries are taking action. The 
United States passed the Animal Enter-
prise Terrorism Act in 2006, which pro-
hibits actions “for the purpose of damag-
ing or interfering with the operations of 
an animal enterprise.” It also criminalizes 
intimidation.

Australia is looking at harsher penalties 
against activist groups that invade proper-
ties, including online activities such as 
inciting others to trespass on farms, which 
is practised with impunity in Canada.

Charges of break, enter and trespass 
and even extortion for demanding live 
turkeys are being considered for the 
Jumbo Valley incident.

The legal system must take this more 
seriously, starting with arresting the 
intruders — all of them, not just organizers.

Crown prosecutors must pursue these 
charges and — since the prosecutor in 
Ontario thought he couldn’t win — laws 
must be tightened. 

A summary conviction of break and 
enter currently carries a six-month jail 
term and a $5,000 fine, but so far, we can’t 
even manage that.

Politicians and legal authorities are 
aware of the provocative nature of these 
illegal protests and the possible effects. 
Failing to act would be irresponsible.

Failing to act in trespass 
cases is irresponsible
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We’re happy for them but we’re sad for ourselves. We 
want to have parity in the treatment that is given.
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There are opportunities in 
Europe for Canadian agri-
culture and food products, 

but we have to learn to play their 
game.

I recently spent a couple weeks in 
Europe visiting relatives and travel-
ling with family.

In Great Britain, the cradle of the 
local food movement I noticed that 
the need to label everything as Brit-
ish is pervasive.

I checked a can of baked beans 
that said it was processed in Britain. 
There’s a good chance that the white 
beans inside came from Canada 
because the country supplies more 
than half of the white beans used for 
baked beans in Britain.

It represents the old and tradi-
tional way of doing business in 
Canada — selling undifferentiated 
commodities.

But in Britain, value-added gets 
the sales and the exposure, and 
indeed the same is true in most of 

Europe.
That’s where Canadian agricul-

ture and food exporters have to go 
— to finished products that are of 
value to the market, not just unpro-
cessed products.

Look at the results since CETA, 
the free trade agreement with the 
European Union, implemented in 
2018. Canada has increased its 
pork and beef exports by more than 
100 percent, but that is a 100 per-
cent increase of very little before 
the agreement. Conversely, the EU 
has grown its exports of mostly 
processed products to Canada.

EU food expor ts  to  Canada 
increased by almost 10 percent, 
while Canada’s exports to the EU 
declined.

Until we are able to send high 
quality, less expensive finished 
products into Europe, that trade 
deficit will be a challenge.

It’s frustrating that Europe seems 
to always find ways to not buy our 
undifferentiated products through 
non-tariff barriers, but it shows  

why we must create better differen-
tiated products.

Take the prepared meat counters 
in Canada versus the EU. Here, 
there’s little differentiation other 
than company and price.

In a Waitrose in Britain, the meat 
for slicing is labelled British first, 
then it also contains the other 
popular labels — the “free-from” 
labels and “organic” labels.

At one end of the counter is all the 
British meat — and it’s all differen-
tiated beyond just British. At the 
other end is meat from other plac-
es, most of it undifferentiated, but a 
whole lot less expensive.

You can see a similar trend in the 
fresh fruits and vegetable area, with 
premium, and not always great 
quality fruits and vegetables from 
British farmers given precedence.

What struck me is there’s little 
middle ground. You’re either Brit-
ish or you’re bulk and undifferenti-
ated (also affordable).

It makes sense to me that there’s 
room in the middle for a differenti-
ated, high quality, decently priced 
group of products from a country 
that still sits well with the British — 
Canada, of course.

Canada doesn’t have the mystical 
cache in the U.K. that it does in 

Japan, China and other eastern 
countries. The crisp, clean and 
beautiful country that we sell in the 
Far East won’t fly in the United 
Kingdom. 

However, it would be a good place 
to try out the mature, strong Cana-
da Brand that everyone in export 
marketing has been talking about 
for at least a decade.

Another question is which Cana-
dian companies can fill the market 
with differentiated products? 
Unfortunately, that’s the other 
thing keeping us from taking more 
advantage of the EU market.

We have some strong meat-pro-
cessing companies that already do 
this well  in the Far East.  But, 
beyond Canadian meat compa-
nies,  our food processors are 
focused on the U.S. and many do 
well there. Many lack the economic 
heft to make a pivot toward Europe, 
although it’s badly needed and 
quite possible.

Opportunities abound for improving food exports to EU

John Greig is Editor of Farmtario.
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There is no middle ground in 
Britain between expensive 
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REUTERS/STEFAN WERMUTH PHOTO


